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Preface

Dear Reader,

Within the rapidly changing dynamics of the digital world, search engine optimization (SEO) and

next-generation AI-driven search engines (GEO) play a more critical role than ever. This e-book has been

written to explore the potential of Claude—the AI model developed by Anthropic—in these two fields,

and to offer you practical, actionable strategies.

My goal is not merely to convey theoretical knowledge, but to demonstrate with concrete examples how

you can use a powerful tool like Claude to boost your digital visibility, optimize your content, and stand

out in the age of artificial intelligence. I hope this guide inspires you on your digital marketing journey and

helps you achieve tangible results.

Enjoy reading, and best of luck with your implementations!

Warm regards,

Bilal Dalgün

Head of SEO/GEO and AI Educator
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Chapter 1: Introduction — A New Era Begins

1.1. The Evolution of Search Habits: From Web 1.0 to the Age
of AI

The concept of 'search'—at the heart of digital marketing—has evolved at a breathtaking pace over the past

two decades. Understanding this evolution is the first step toward succeeding in today's complex digital

landscape. In the early days of the internet, known as the Web 1.0 era, search engines acted like digital

librarians operating on simple keyword matches. Users navigated through static web pages to find

information. SEO (Search Engine Optimization) at that time was largely about using the right keywords in

the right places.

With the rise of Web 2.0, social media, blogs, and user-generated content exploded. Search engines began

factoring in not just keywords, but also a site's popularity, backlink quality, and social signals. Google's

PageRank algorithm became the symbol of this era. SEO evolved beyond technical optimization into a

discipline of reputation and relationship management.

Today, we stand at the threshold of a new era driven by artificial intelligence (AI) and large language

models (LLMs). Users no longer want lists of links just to access information; they expect direct,

context-aware answers in conversational format. This expectation is transforming search engines into

'Answer Engines.' It is at this point that the rules of traditional SEO are being rewritten, and a new

discipline called GEO (Generative Engine Optimization) is being born.

1.2. SEO and GEO: The Intersection and Differences of Two
Worlds

SEO and GEO fundamentally serve the same purpose: increasing digital visibility. However, the methods

they use and the platforms they focus on differ. Clearly distinguishing between these two concepts is the

foundation of building a holistic digital strategy.

Search Engine Optimization (SEO) encompasses all the technical and content-based optimizations

aimed at achieving the highest possible ranking in the organic results (SERP) of traditional search engines

like Google and Bing. SEO's focus is ensuring that search engine bots can easily crawl, understand, and

index your website.

Generative Engine Optimization (GEO) is the art of getting your content to be shown as a source, cited,

or referenced in the responses generated by platforms like Claude, Google Gemini, Perplexity, and

ChatGPT. GEO focuses less on keyword rankings and more on how reliably and authoritatively your

brand or expertise is perceived as a trusted 'entity' by AI.
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Feature SEO (Search Engine Optimization) GEO (Generative Engine Optimization)

Primary Goal Rank at the top of search engine results (SERP). Be cited and referenced as a source in AI

responses.

Focus Keywords, backlinks, technical structure. Entities, E-E-A-T signals, structured data.

Platform Traditional search engines like Google, Bing,

Yandex.

Answer engines like Claude, Perplexity,

ChatGPT, Gemini.

Success Metric Ranking, organic traffic, click-through rate

(CTR).

Citation count, brand awareness, authority score.

Content Strategy Long-form, keyword-focused content. Short, chunkable, factual, and data-driven

content.

These two disciplines are not rivals but complements. Without a strong SEO foundation, success in GEO

is nearly impossible, because AI engines also largely rely on traditional search engine indexes to gather

information. However, focusing solely on SEO can cause you to lose a significant portion of your visibility

in the age of AI.

1.3. Claude: A Strategic SEO/GEO Partner

In this new digital ecosystem, Claude—developed by Anthropic—stands out as a powerful strategic

partner for businesses and marketers. Claude is not just an AI model that generates text. Thanks to its large

context window, advanced reasoning capabilities, and data analysis abilities, it can assist you at every

stage of SEO and GEO processes:

• Data Analysis & Strategy Development: Claude can perform competitor analyses, identify market

gaps, and group thousands of keywords into meaningful clusters in seconds.

• Content Optimization: It can analyze your existing content and provide concrete suggestions on

how to improve it for both SEO and GEO.

• Technical Auditing: It can help you identify technical issues by analyzing complex log files or

sitemaps.

• GEO-Compliant Content Creation: It can produce structured, factual content with strong E-E-A-T

signals that AI engines will love.

1.4. The Purpose and Roadmap of This E-Book

This guide is designed for digital marketers, business owners, and content creators of all levels who want

to master SEO and GEO work with Claude. My core goal is to provide you with the most current and

valuable information for free, enable you to apply this knowledge in your own business or for clients, and
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ultimately take you to the next level.

The roadmap we will follow throughout the e-book:

Chapter 2: We will examine how to make traditional SEO processes 10x more efficient with Claude.

Chapter 3: We will dive deep into GEO, understanding how AI engines think and select content as a

'source.'

Chapter 4: We will learn concrete GEO strategies and how to implement them using Claude.

Chapter 5: We will provide a tested Claude prompt library that you can directly copy and use.

Chapter 6: We will discuss how to convert this knowledge into business value and take the next step

with us.
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Chapter 2: SEO Fundamentals with Claude
(Accelerating Traditional SEO)

Traditional SEO strategies are indispensable for increasing a website's visibility on search engine result

pages (SERPs). However, when done manually, these processes can be time-consuming and

resource-intensive. This is where advanced AI models like Claude come in. Claude offers the potential to

automate, accelerate, and conduct deeper, data-driven analyses of your SEO work.

2.1. Keyword Analysis 2.0: Intent-Based Keyword Clustering
with Claude

Keyword research is the foundation of every SEO strategy. Today's search engines, however, focus not

only on the keywords themselves but also on the user intent behind them. Claude can analyze large

keyword lists and help you cluster keywords with similar user intent (topic clustering). This lets you create

comprehensive and authoritative content for each cluster, targeting a wider range of keywords while

answering different user search intents.

Steps for Keyword Clustering with Claude:

1. Data Collection: Gather a broad keyword list from tools like Google Keyword Planner, Ahrefs, or

Semrush.

2. Presenting Data to Claude: Submit this list to Claude for analysis.

3. Intent Analysis & Clustering: Ask Claude to group keywords by user intent (informational,

commercial, navigational, transactional) and suggest a main topic title for each group.

4. Content Ideas: Ask it to generate potential content titles and subheadings for each keyword group.

Advanced Prompt Examples for Claude:

Basic Clustering:

"I have given you a list of 200 keywords below. Group these keywords by user intent

(informational, commercial, navigational, transactional) and suggest a main topic

title for each group. Also provide 3–5 potential content titles for each group.

[Keyword List]"

Competitor-Focused Clustering:

"I have given you the top 100 ranking keywords of my competitor

[competitor_site.com]. Analyze these keywords and identify which topic clusters are

missing from my website, and which content titles I should create to fill these gaps.

Add a short description for each title."

Semantic Clustering:

"Divide the following keywords into semantically related groups. List the main theme

of each group and 5 different article titles that could be written under that theme.
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The goal is to create comprehensive topic clusters. [Keyword List]"

Table 2.1: User Intent Types and Content Formats

User Intent Description Example Keywords Recommended Content Types

Informational Wants to learn about a

topic.

"What is SEO", "How to use

Claude", "organic coffee

benefits"

Blog posts, guides, encyclopedic

content, how-to articles.

Commercial

Research

Researching a product

or service, purchase

intent present.

"best SEO tools", "Claude vs

ChatGPT", "organic coffee

brands comparison"

Product reviews, comparisons,

buying guides, expert opinions.

Transactional Wants to take an action

(buy, sign up).

"buy SEO service", "Claude

subscription", "buy organic

coffee"

Product/service pages, e-commerce

pages, contact forms, pricing pages.

Navigational Wants to reach a

specific website or page.

"Bilal Dalgün blog", "Claude

AI login", "Google Maps"

Homepage, about page, contact page,

specific product pages.

2.2. Content Strategy: Topic Clusters and Content Gap
Analysis

Claude can help you build topic clusters by analyzing your existing content and competitor content. This

establishes your website as an authority on a specific subject. It can also identify content gaps—topics

present on competitor sites but missing or insufficient on yours. These analyses allow you to create

strategic content plans that attract your target audience and perform better in search engines.

Building Topic Clusters:

Topic clusters consist of a main topic (pillar content) surrounded by more specific subtopics (cluster

content) that support it. This structure signals to search engines that your site offers in-depth knowledge in

a particular area, increasing your authority.

Example Prompt for Claude:

"In the digital marketing niche, create a topic cluster for the main topic

'AI-Powered Content Marketing.' Propose 12 subtopic titles that support this main

topic and write a 3–4 sentence description for each. Also provide a draft internal

linking strategy to connect these subtopics to the main topic and to each other."

Content Gap Analysis:

Content gap analysis helps you identify topics your competitors rank for that are missing or

underrepresented on your site. Claude can make this analysis faster and more efficient.

Example Prompt for Claude:

"I have given you the URLs and keywords of all my articles in the 'e-commerce SEO'

category. I have also given you the URLs and keywords of the 20 most-trafficked
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articles on 'e-commerce SEO' from my top 3 competitors. Analyze both datasets to

identify 10 content gaps I am missing or need to cover more deeply. Provide a

potential article title and outline for each gap."

2.3. Technical SEO: Log File Analysis and Meta Data
Optimization with Claude

Technical SEO includes the core optimizations that ensure a website can be properly crawled, indexed,

and ranked by search engines. Claude can help you make sense of these complex technical processes and

develop improvement recommendations.

Log File Analysis:

Server log files contain valuable information about how search engine bots interact with your site.

Reviewing these files manually can be tedious. Claude can quickly analyze this data to identify critical

issues.

Example Prompt for Claude:

"I have given you 3 days of server log files for my website. Analyze these logs and:

1. List the most common HTTP status codes (especially 4xx and 5xx) and which URLs

they occur on. 2. Identify areas causing crawl budget waste (e.g., unnecessary

crawling of images or CSS). 3. Detect slow-responding pages and report their average

response times. 4. Provide short, actionable recommendations for each issue. [Log

File Content]"

Meta Data Optimization:

Meta titles and meta descriptions are the first touchpoints users encounter with your site on search result

pages. Claude can help you optimize these meta elements.

Example Prompt for Claude:

"Create an SEO-friendly meta title (no more than 60 characters) and meta description

(no more than 160 characters) for the following page. My target keywords are 'organic

coffee beans', 'best organic coffee.' The user intent is purchase-focused. Page URL:

[url] Current Title: [title] Current Description: [description] Present your

suggestions in table format: | Title | Description | Title Char Count | Description

Char Count |"

Table 2.2: Technical SEO Issues and Solutions with Claude

Technical SEO
Issue

Analysis Method with
Claude

Example Prompt for Claude Solution Recommendation

404 Errors Log file analysis, crawl

results.

"List 404 errors in log files and

suggest redirects for these URLs."

Fix broken links, implement

301 redirects.

Slow Page Load Log file analysis, page

content analysis.

"Identify the slowest-loading pages

and analyze HTML/CSS/JS sizes.

Suggest optimizations."

Optimize images, use caching,

improve server response time.
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Duplicate Content Crawl results, content

comparison.

"Detect potential duplicate content

and suggest canonical tag usage."

Use canonical tags, noindex

unnecessary pages.

Missing/Weak

Meta Data

Page content analysis. "Create SEO-friendly meta title and

description suggestions for this page."

Optimize meta titles and

descriptions, include

keywords.



Bilal Dalgün

Chapter 3: Introduction to the World of GEO
(Generative Engine Optimization)

While traditional SEO aims for websites to rank at the top of search engine result pages (SERPs),

Generative Engine Optimization (GEO) offers an entirely different paradigm. GEO is the practice of

optimizing the visibility of your brand, products, or information in the responses generated by AI-powered

answer engines and generative AI models. Platforms like Google, Perplexity, ChatGPT, and Claude now

produce direct answers, changing the way users access information. In this chapter, we will examine the

dynamics of this new world and the core principles of GEO.

3.1. From Search Engines to Answer Engines: Google vs.
Perplexity/Claude/ChatGPT

The way we access digital information is undergoing a fundamental transformation with the development

of AI technologies. Traditional search engines (Google, Bing) present users with a list of relevant web

pages in response to a query. Users select from this list and typically visit a website to access information.

In this model, the primary goal of SEO is to ensure your site ranks as high as possible in these lists.

However, generative AI models (Claude, ChatGPT, Perplexity AI, Google Gemini) and integrated answer

engines understand user queries, synthesize data from across the web and their own knowledge bases, and

provide direct, summarized, often conversational answers. This can reduce the need for users to visit a

website (zero-click searches) and requires brands to rethink their visibility strategies. The primary goal of

GEO is to ensure your brand or content appears as a reliable source within these direct answers.

Table 3.1: Differences Between Search Engines and Answer Engines

Feature Traditional Search Engines (Google, Bing) Answer Engines (Claude, Perplexity,
ChatGPT, Gemini)

Primary Function Presenting a list of relevant web pages. Generating direct, summarized, context-aware

answers.

User Interaction User clicks a website to access information. User receives the answer directly; site visits

may decrease.

Optimization Goal Ranking and organic traffic. Citation and being shown as a trusted source.

Content Preference Comprehensive, keyword-focused articles. Structured, factual, concise, chunkable

information.

Success Metric Click-through rate (CTR), page views. Citation frequency, brand authority, entity

recognition.
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3.2. The Building Blocks of GEO: How Do AI Engines 'Cite'
You?

Having an AI engine cite your content is as important as ranking in traditional SEO—in some cases, even

more so. For an AI model to cite your content, certain criteria must be met. Among these criteria are the

accuracy, currency, authority, and structural organization of the content. AI models prefer to draw

information from reliable and competent sources. Therefore, ensuring your content aligns with E-E-A-T

(Experience, Expertise, Authoritativeness, Trustworthiness) principles increases your citation potential.

AI Engine Citation Criteria:

• Accuracy and Factuality: The information in your content must be verifiable and correct. Content

containing false or misleading information will not be used as a source by AI.

• Currency: Especially for rapidly changing topics (technology, news), keeping your content up to

date is important. AI avoids citing outdated information.

• Authority and Trustworthiness (E-E-A-T): Who wrote the content, and the expertise and

credibility of the author or website on the topic, are critically important. AI prefers well-recognized

and trusted sources in their field.

• Structured Data and Clarity: Presenting information clearly, concisely, and in a structured format

(lists, tables, short paragraphs) makes it easier for AI to process and cite your content.

• Uniqueness and Depth: Rather than simply repeating general information, offering a unique

perspective or in-depth analysis on a topic helps AI view you as a valuable source.

3.3. Entity SEO: How to Position Your Brand as an Authority

Entity SEO is one of the core pillars of GEO. While traditional SEO focuses on keywords, Entity SEO

focuses on concepts, people, organizations, and places. AI models understand the world as a network of

entities and the relationships between them (Knowledge Graph). Having your brand recognized as an

entity and associated as a trusted information source significantly increases your visibility in AI responses.

Consistently identifying entities related to your brand in your content, providing accurate and

comprehensive information about these entities, and clearly expressing the relationships between them

helps AI perceive your brand as an authority.

Steps for Entity SEO with Claude:

1. Entity Identification: Identify the key entities (people, places, organizations, concepts) related to your

brand, products, or services.

2. Entity Map Creation: Create a draft map showing the relationships and hierarchy between these

entities.

3. Content Integration: Use these entities consistently throughout your content, define them, and explain

the relationships between them.
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4. Structured Data: Use Schema.org markup to clearly indicate your entities to search engines and AI.

Example Prompt for Claude:

"Create an entity map for my company [Company Name]. Identify the company's main

areas of activity, founders, key products/services, and its position in the industry.

Prepare a text draft explaining these entities and their relationships. Also provide

suggestions on how I can mark these entities as structured data (Schema.org) on my

website."
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Chapter 4: Implementing GEO Strategies
with Claude

GEO goes beyond being a theoretical concept—it is a comprehensive set of practical strategies that require

shaping your content according to AI engine expectations. Claude can be a powerful assistant in

implementing these strategies. In this chapter, we will examine concrete steps and techniques for boosting

your GEO visibility using Claude.

4.1. AI-Friendly Content Structure: Tables, Lists, and Writing
'Chunkable' Content

AI models process information differently from humans. They prefer structured and easily 'chunkable'

content over long, dense text blocks. This allows AI to quickly and accurately extract key information

from your content. Claude can guide you in creating this type of content:

• Clear Heading Hierarchy: Use headings like H1, H2, H3 in a logical sequence to divide your

content into sections. Claude understands this hierarchy and can easily grasp the main topics and

subheadings of your content.

• Lists and Bullet Points: Presenting information in bullet points helps AI quickly identify important

points. It is ideal especially for step-by-step instructions, feature lists, or benefits.

• Tables: Use tables for comparative data, statistics, or structured information. AI models can directly

cite data from tables and use them in their responses.

• Short and Concise Paragraphs: Focus on a single main idea per paragraph. Claude processes short

paragraphs more easily and perceives the main message more clearly.

Example Prompts for Claude:

Structured Blog Post Draft:

"Create a blog post draft about 'AI-Powered SEO Tools.' Structure the content with

clear headings (H2, H3), bullet points, and a comparison table. Ensure each paragraph

has no more than 3–4 sentences. Include an introduction and conclusion section."

FAQ Format:

"Create a short, concise, bullet-point FAQ section answering the question 'What is

GEO?' Prepare the answer in a format that can be directly used in an AI answer

engine."

Table 4.1: AI-Friendly Content Structures and Their Benefits

Content Structure Description Benefit for AI Example Use Case
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Clear Heading

Hierarchy

Indicating logical content

flow with H1, H2, H3

tags.

Helps AI easily understand the

main topics and subheadings.

Long guides, e-books, detailed

articles.

Lists and Bullet

Points

Presenting information in

concise bullet format.

Helps AI quickly identify and

summarize key points.

Feature lists, step-by-step

instructions, benefits.

Tables Presenting comparative

data and statistics in an

organized way.

Makes it easy for AI to

directly cite and use data in

responses.

Product comparisons, pricing,

technical specs.

Short Paragraphs Focusing on one main

idea per paragraph,

limited to 3–4 sentences.

Helps AI perceive the main

message more clearly.

Blog posts, news articles,

explanatory texts.

FAQ (Q&A) Providing direct answers

to frequently asked

questions.

Provides ready-made

information that AI can use

directly in answer engines.

Product pages, support sections,

knowledge bases.

4.2. Strengthening E-E-A-T Signals: Presenting Expertise and
Trust Signals to AI

AI engines aim to provide users with accurate and reliable information. Therefore, it is critical that your

content aligns with E-E-A-T (Experience, Expertise, Authoritativeness, Trustworthiness) principles.

Claude can help you strengthen E-E-A-T signals in your content:

• Author Biographies: Clearly state the qualifications, experience, and credentials of the author or

experts who created the content. Claude uses this information to assess the author's authority. Add a

short, concise author bio at the end of each article.

• Source Citation: Support all statistics, quotes, and scientific data in your content with reliable

sources. Claude verifies these sources to enhance the credibility of your content. When possible, use

data from academic studies, industry reports, or official institutions.

• Up-to-Date Information: Regularly update your content and remove outdated information. AI

models prioritize current and relevant information. Clearly indicate the publication and last update

dates of your content.

• User Reviews and Testimonials: Positive user reviews, case studies, and testimonials related to

your products or services enhance your brand's credibility. Make this type of content easily accessible

on your website.

4.3. Earning Citations: 3 Critical Tactics to Get Claude to Cite
You as a Source
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Being cited in AI engine responses is one of the ultimate goals of a GEO strategy. For models like Claude

to present you as a source, your content needs specific characteristics. Here are the three critical tactics:

1. Provide Direct and Factual Answers:

AI models love content that can summarize complex topics and provide clear answers to direct questions.

In your content, give clear and concise answers to questions like 'What is it?', 'How is it done?', 'What are

the benefits?' This makes it easy for AI to directly cite your content.

■ Example: In a blog post, under the heading 'What is SEO?', explain the definition of SEO clearly in

2–3 sentences. This definition becomes a piece of information that AI can directly cite when explaining

SEO to a user.

2. Highlight Data and Statistics:

Numerical data, statistics, and research are extremely reliable sources for AI. When using this type of

information in your content, clearly cite your sources and present this data in easily scannable formats

(tables, lists).

■ Example: Statements like 'X% of digital marketing spend goes to mobile advertising [Source]' make

it easy for AI to cite this data.

3. Offer Unique Insights and Expert Opinions:

Rather than simply repeating general information, share unique insights and expert opinions derived from

your own experience or research. This adds originality to your content and helps AI recognize you as an

authority.

■ Example: Statements like 'Based on my 10 years of experience in [Industry], I have observed that

strategy X yields result Y' encourage AI to cite you as an expert.
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Chapter 5: Practical Applications and
Prompt Library

The most effective way to integrate an advanced AI model like Claude into your SEO and GEO strategies

is to use the right and effective prompts. In this chapter, we will provide tested prompt examples that you

can use directly for various SEO and GEO tasks. By adapting these prompts to your own needs, you can

maximize your productivity with Claude.

5.1. Claude Prompts for SEO Auditing and Optimization

Technical SEO Audit:

"Conduct a technical SEO audit of my website [URL]. Identify potential issues

regarding robots.txt, sitemap, canonical tags, page speed, and mobile compatibility.

Provide a brief explanation and solution recommendation for each issue."

On-Page SEO Analysis:

"Analyze the following blog post [URL] from an on-page SEO perspective. Evaluate

elements such as title tag, meta description, H tags, keyword density, image alt

tags, and content quality. Provide improvement recommendations."

Keyword Opportunities:

"Conduct keyword research related to [Topic]. Suggest at least 20 keywords including

long-tail keywords, LSI (Latent Semantic Indexing) keywords, and question-based

keywords. Provide information about the estimated search volume and competition level

for each keyword (hypothetically). [Current Content or Topic Description]"

Competitor Content Analysis:

"Analyze the content on my competitor's page [Competitor URL]. Identify which

keywords this content targets, what topics it covers, and how I can improve my own

content [Own Content URL]. Highlight content gaps and unique value propositions."

5.2. Claude Prompts for GEO-Compliant Content Creation

AI-Friendly Summary Creation:

"Create a 3–4 sentence summary of the following article [Article Content] that can be

directly used in an AI answer engine. Ensure the summary is factual, clear, and

comprehensive of the main idea."

FAQ Section Creation:

"List 5 frequently asked questions about [Topic] and provide short, clear, factual

answers to each. Prepare this section in a format suitable for use as a FAQ section

on a web page."
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Entity (Entity) Definition and Association:

"Create an entity definition for [Brand Name]. In this definition, state what the

brand is, what it does, its main products/services, and its position in the industry.

Also write a paragraph explaining the brand's relationship with [Related Industry]

and the benefits "arising from this relationship."

E-E-A-T Focused Content Development:

"Optimize the following content draft [Content Draft] according to E-E-A-T

(Experience, Expertise, Authoritativeness, Trustworthiness) principles. Provide

suggestions on adding an author biography, citing reliable sources, and integrating

expert opinions."

5.3. Competitor Analysis and Strategy Development Prompts

Competitor GEO Strategy Analysis:

"Examine the website and content of my competitor [Competitor URL]. Conduct an

analysis of how this competitor might be cited in AI engines. Identify what types of

content (lists, tables, FAQ) are preferred by AI and what E-E-A-T signals they use."

Market Trends and Opportunities:

"Identify the latest 5 AI and digital marketing trends in the [Industry Name] sector.

Explain the potential impact of these trends on SEO and GEO strategies and provide 3

strategic recommendations for capitalizing on these trends."

Content Calendar Creation:

"Create a 3-month content calendar for [Target Audience] about [Topic]. Include

different content types such as blog posts, video scripts, infographic ideas, and

social media posts. Add a brief note for each piece of content regarding keyword

targeting and GEO compatibility."

Table 5.1: Prompt Types and Use Cases

Prompt Type Description Example Tasks Expected Output

Analysis Prompts Evaluating existing data

or content.

Technical SEO audit, competitor

content analysis, keyword gap

detection.

Issue reports, improvement

suggestions, opportunity lists.

Production Prompts Creating new content or

text pieces.

Blog post draft, meta description

writing, FAQ section creation,

summarization.

Content drafts, optimized

texts, summaries.

Strategy Prompts Developing general

strategies or roadmaps.

Topic cluster creation, E-E-A-T

strengthening tactics, content

calendar.

Strategic plans, tactical

recommendations, roadmaps.
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Chapter 6: Conclusion and Next Steps

Throughout this e-book, we have examined in detail why SEO and GEO strategies are critical in the age of

AI, how to integrate a powerful AI model like Claude into these processes, and how to work efficiently

with practical prompts. You now have the knowledge to not only gain visibility on traditional search

engines but also ensure your brand is cited and recognized as an authority on generative AI engines.

6.1. SEO & GEO Is an Ongoing Process

Digital marketing is a dynamic field, and AI technologies are making this dynamism even more

pronounced. SEO and GEO are not one-time tasks—they are processes requiring continuous monitoring,

analysis, testing, and optimization. Because search engine algorithms and AI models are constantly

evolving, you must update your strategies in parallel with these developments.

Tips for Continuous Optimization:

• Follow Trends: Stay closely informed about the latest developments, updates, and trends in AI and

digital marketing.

• Analyze Data: Regularly monitor the performance of your website and content. Determine which

strategies are working and which need improvement.

• Test and Learn: Test different prompts, content structures, and optimization techniques. Learn from

the results you obtain and adjust your strategies accordingly.

• Collaborate with Claude: Use AI tools like Claude not just for content creation, but also for trend

analysis, competitor monitoring, and strategy development.

6.2. Free Checklist

To help you easily apply what you've learned in this e-book, we offer a comprehensive SEO & GEO

checklist. This list will help you implement your strategies step by step and ensure you don't miss any

important points.

Keyword Research and Clustering:

■ Was a broad keyword list collected?

■ Was intent-based keyword clustering done with Claude?

■ Were main topic titles and content ideas identified for each group?

Content Strategy:

■ Were main topic clusters (pillar content) and supporting subtopics (cluster content) identified?

■ Was content gap analysis conducted with Claude?

■ Were new content ideas and outlines created?
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Technical SEO:

■ Was log file analysis conducted with Claude? (4xx, 5xx errors, slow pages)

■ Were meta titles and descriptions optimized with Claude?

■ Was structured data (Schema.org) usage planned?

GEO-Compliant Content Production:

■ Was content structured in an AI-friendly way (tables, lists, short paragraphs)?

■ Were E-E-A-T signals (author biographies, sources) strengthened?

■ Were sections with direct and factual answers added?

■ Were data and statistics highlighted?

■ Were unique insights and expert opinions provided?

Entity SEO:

■ Were key entities related to your brand identified?

■ Was an entity map created?

■ Were entities used consistently and associated in content?

6.3. Call to Action: Let's Build Your Strategy Together

This e-book aimed to provide you with the knowledge and tools needed to gain digital visibility in the age

of AI. However, knowledge cannot fully reveal its value without implementation. If you're struggling to

integrate these strategies into your own business or want to achieve faster and more effective results, our

professional support is at your side.

Schedule a Free Consultation!

Contact us to discuss your digital marketing goals, current situation, and your SEO/GEO potential with

Claude. Our expert team is ready to develop a custom strategy for you and ensure your brand stands out in

the age of AI.

What Will You Gain?

• Personalized Strategy: A Claude-powered SEO and GEO strategy designed for your business's

specific needs.

• Implementation Support: Step-by-step guidance and technical support as you bring your strategies

to life.

• Performance Tracking: Maximize return on investment (ROI) through continuous analysis and

optimization.

• Competitive Advantage: Innovative solutions that will help you outpace your competitors in the

digital world.



Bilal Dalgün

Final Words

Dear Readers,

When preparing this e-book, my fundamental goal was to convey to you how transformative a force SEO

and GEO strategies possess in the age of AI. I tried to show how an advanced AI model like Claude can

become an indispensable companion on your journey to increase your digital visibility and position your

brand as an authority.

I hope this guide has opened new horizons for you, provided practical knowledge, and inspired you to take

your digital marketing strategies to the next level. Remember, the digital world is constantly evolving, and

keeping up with—or even leading—this evolution requires continuous learning and adaptation.

Thank you for accompanying me on this journey, and I wish you continued success.

Warm regards,

Bilal Dalgün

Head of SEO/GEO and AI Educator
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